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Targeting doctors and  
healthcare professionals

Providing you with even more effective advertising opportunities

BMJ Group is one of the world’s leading providers of medical information to doctors, researchers 
and other healthcare professionals. Our general and specialty journals, evidence-based medicine 
and learning products combine to offer the medical community a comprehensive information 
support system that improves the decisions they make every day.

Visit the BMJ Group website to 
find out about the various other 
opportunities available to you.

group.bmj.com

Known and trusted

Our brand stands for medical 
credibility. We are known and 
trusted around the world for 
the quality and influence of 
our content. We protect our 
reputation by careful balance of 
editorial and advertising, meaning 
your messages will always stand 
out. An integral part of the 
medical community, we offer 
a brand partnership that builds 
prestige and recognition with an 
influential audience.

Unique perspectives

The BMJ is the only medical journal 
to blend journalistic investigations 
with scholarly studies, teaming up 
with Oxford University’s Centre 
for Evidence-based Medicine 
to create high-profile exposés.  
Examples range from the problems 
associated with metal on metal 
hips to unscientific sports product 
claims. The BMJ has a proud record 
of leading campaigns to bring 
about change – from research fraud 
to overdiagnosis. 

Unparalleled reach

BMJ Group is an integral part 
of the medical community and 
has unmatched reach within its 
field. We are unique in meeting 
the needs of all doctors – from 
students to retired doctors and 
from GPs to hospital specialists.   
The BMJ alone has a weekly 
readership of more than 103,000 
doctors in the UK and many more 
overseas.

Weekly BMJ

Reach over 27,000 GPs

Over 40 specialist journal titles

Reprints

Satellites

BMJ Group Improving Health Awards

Reach over 76,000 hospital doctors
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We publish three editorially identical editions of the 
BMJ every week (BMJ General practice, BMJ Clinical 
research, BMJ with an international and retired doctor 
circulation). This enables you to target your advertising 
message to the right set of decision making doctors. 
BMJ General practice and BMJ Clinical research editions 
are perfect bound and include the BMJ Careers section

BMJ GP is the most widely read title 
amongst GPs with 50%1 readership

BMJ General practice is circulated to BMA members 
working in the field of primary care.

This edition is received by 70%2 of all UK general 
practitioners, and is the most widely read title amongst 
GPs with an impressive 50%1 readership.

Advertising within BMJ General 
practice will enable you to reach 25%1  
more GPs than any other weekly 
primary healthcare title

BMJ General practice is also good at reaching GPs 
whom pharmaceutical representatives have difficulty 
targeting face to face. BMJ is the most re-read title, and 
retained for future reference, giving your advertising 
even greater exposure. BMJ General practice provides 
you with unique readership, prestige and far reaching 
influence, when targeting doctors in primary care.

Source:  1. National Medical Readership Survey 2012  
2. BMA Database  
3. ABC Audit

BMJ BMJ General practice

Circulation 27,0493
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BMJ International is read by overseas doctors who 
subscribe to the journal as well as overseas members of 
the BMA, and includes doctors in primary healthcare as 
well as the major  specialties.

Readership

All grades of hospital doctors responsible for prescribing 
medicine and influencing decisions on hospital 
equipment purchases. It also reaches influential decision 
makers not reached by any other medical journal.

BMJ Clinical research is the market 
leader with an average issue 
readership of 51%2 of all UK senior 
grade hospital doctors

Furthermore, readers rate BMJ Clinical research the 
best weekly medical journal for clinical content, original 
research and education, training and development. 
BMJ has a unique reputation for editorial excellence 
and integrity, which is preserved by an extremely high 
editorial to advertisement ratio.

On average, BMJ Clinical research comprises 75% 
editorial to 25% advertising guaranteeing maximum 
visibility and impact for your message. Unsurpassed 
readership, prestige and far-reaching influence make 
BMJ Clinical research the obvious choice for launch 
campaigns and continuing brand awareness.

Source: 1. ABC Audit   
2. Hospital Readership Survery 2012

BMJ Clinical research BMJ International

Circulation 76,3411
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Readership

Student BMJ is the entry point to the world of medicine and 
reaches a vital target audience – medical undergraduates 
with a higher disposable income than an average student.

Compiled by a student editor – a medical student who 
takes a year out from studying – and expert authors, 
Student BMJ has proved invaluable to those who are 
considering studying medicine as well as first to final year 
medical students and junior doctors who often continue 
to receive Student BMJ after graduating. It features regular 
updated content, important clinical topics, invaluable 
careers advice, polls and international medical events.  
All content is freely accessible.

BMJ is read by retired members of the BMA who 
maintain an active interest in medicine. These retired 
doctors are an influential audience as they have vast 
experience of the medical world and now have the 
time to pursue more leisure activities. Recipients of the 
BMJ are affluent, discerning and a receptive AB socio-
economic audience with a high disposable income.

BMJ – an excellent medium for 
targeted campaigns to this ever 
increasing influential audience

Compared to the national average, retired doctors2 are:

 § More than twice as likely to donate to charities

 § Twice as likely to purchase luxury products

 § Four times as likely to possess gold cards and 
branded store cards

 § 50% more likely to own a detached property in the 
top 3 council tax bandings

BMJ – an excellent medium for pin-point targeted 
campaigns to this ever increasing influential audience.

Source: 1. ABC Audit   
2. ICD Lifestyle and Acorn Geo-demographic profiling 

BMJ retired Student BMJ 

Circulation 12,0001

Fresher’s issue in September 28,000  

Circulation 20,000  
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BMJ Journals

BMJ Group publishes over 40 journal titles, ranging from healthcare management to neurology, under the  
BMJ Journals sub-brand. Many of the journals published are world leaders in their fields; such as Gut, Thorax, 
Archives of Disease in Childhood and Annals of the Rheumatic Diseases. We also publish two journals originating 
from the US: Journal of the American Medical Informatics Association and Journal of NeuroInterventional 
Surgery. All BMJ Journals are published online, and have significant traffic. Visit journals.bmj.com for a full listing.

Advertising within the BMJ & BMJ Journals enables you to target both the wider medical community and key 
specialties. BMJ Group is also well known as an evidence-based publisher with our range of publications: Evidence-
Based Medicine, Evidence-Based Nursing, Evidence-Based Mental Health and BMJ Clinical Evidence.

The majority of BMJ Journal readers are individual doctors/specialists who either receive the journal through a 
personal or an institutional subscription or as a benefit of society membership.
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Speciality Journal title Circulation Frequency Impact 
Factor

Cardiology Heart – the official journal of the British 
Cardiovascular Society (BCS)

1,800 Twice-monthly 4.23

Gastroenterology Gut – the official journal of the British 
Society of Gastroenterology (BSG)

Frontline Gastroenterolgoy – included 
with subscriptions to Gut

3,800

 
4,500

Monthly

 
Quarterly

10.11

Hospital pharmacy European Journal of Hospital Pharmacy 15,000 Bi-monthly -

Ophthalmology British Journal of Ophthalmology 1,150 Monthly 2.90

Paediatrics Archives of Disease in Childhood (the 
official journal of the Royal College of 
Paediatrics and Child Health)

11,650 Monthly 2.96

Respiratory Thorax 3,300 Monthly 6.84

Rheumatology Annals of the Rheumatic Diseases – the 
official journal of EULAR (European 
League Against Rheumatism)

12,500

16,250 enhanced 
circulation in June

Monthly 8.79

Colour DPS Whole page  Half page Quarter page

4 colour £3,935 £1,967 £1,536 £813

mono £2,223 £1,112 £767 £525

BMJ Journals - Print  advertising rates

Contact

Sales BMJ Journals 
Sophie Fizsimmons
T:  +44 (0) 20 7383 6783 
E: sfitzsimmons@bmjgroup.com

Loose insert, bound insert and band wrapper 
rates on application.
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Speciality Journal title Circulation Frequency Impact 
Factor 

Emergency Medicine Emergency Medicine Journal 4,500 Monthly 1.43

Evidence-Based Medicine Evidence-Based Medicine 900 Bi-monthly n/a

Evidence-Based Mental Health 850 Quarterly n/a

Evidence-Based Nursing 8,100 Quarterly n/a

Informatics JAMIA - Journal of the American  
Medical Informatics Association

   3,700 Bi-monthly 3.60

Neurology and Psychiatry Journal of NeuroInterventional Surgery 2,050  Bi-monthly 0.92

Journal of Neurology,  
Neurosurgery and Psychiatry

1,350  Monthly 4.76

Practical Neurology 2,650   Bi-monthly n/a

Public Health Journals BMJ Quality & Safety 800 Monthly n/a

Injury Prevention 525 Bi-monthly 1.39

Journal of Epidemiology  
& Community Health

850 Monthly 3.19

Journal of Medical Ethics 950 Monthly 1.36

Medical Humanities 700 Monthly n/a

Occupational and Environmental Medicine 1,800 Monthly 3.02

Tobacco Control 650 Quarterly 3.01

Pathology Journal of Clinical Pathology 1,700 Monthly 2.3

Reproductive and Sexual 
Health

Journal of Family Planning  
and Reproductive Health Care

 17,300  Quarterly 1.63

Sexually Transmitted Infections 1,600 Bi-monthly 2.85

Special Interest Acupuncture in Medicine 3,050  Quarterly 1.18

Postgraduate Medical Journal 750 Monthly 1.93

Sports Medicine British Journal of Sports Medicine 1500 4.14
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BMJ Print advertising rates 2013

Format Colour
Spec

BMJ Clinical 
Research 

BMJ General 
Practice 

BMJ 
(International / 

Retired) 

Student BMJ 

DPS 4 colour £9,445 £9,166 £7,635 £3,760 £4,136*

mono £6,308 £6,110 £4,586 £1,831 £2,403*

Whole page 4 colour £5,352 £5,202 £3,970 £1,831 £2,403*

mono £3,619 £3,520 £3,055 £1,501 £1,949*

Half page 4 colour £3,619 £3,520 £3,055 £1,501 £1,949*

mono £2,840 £2,763 £2,288 £948 £1,048*

Quarter page 4 colour £3,153 £3,060 £2,288 £616 £761*

mono £1,733 £1,681 £1,223 £290 £407*

*Student BMJ September issue circulated to all first year medical students   **Student BMJ

Contact

BMJ Sales 
Nick Gray
T: + 44(0)20 7383 6386  
E: nickgray@bmjgroup.com
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BMJ inserts
2013 Rates and technical specifications targeting GPs and Hospital Doctors

Loose Inserts Bound Inserts Band Wrappers

BMJ Edition* BMJ CR BMJ GP BMJ CR BMJ GP BMJ CR BMJ GP

Circulation 76,341 27,059 76,341 27,059 76,341 27,059

Total Cost £11,144 £4,434 £22,288 £8,868 £26,002 £10,346

Surcharge for inserts 
over 10gms

£170 £80 £155 £80

Targeted inserts  
(below 10,000)

£3,090 £3,090 £5,562 £5,562 £6,386 £6,386

*BMJ Clinical Research (BMJ CR) or BMJ General Practice (BMJ GP)

BMJ Compact (retired and international)

 § Maximum Size – 260mm x 190mm

 § Minimum Size – 130mm x 105mm

 § Minimum Weight – Single sheets (2pp) must be on 
paper of substance no lighter than 100gsm

 § There is no maximum weight specification but please 
note that if the insert exceeds 10 grams in weight, a 
postal surcharge may be incurred.

 § If the insert exceeds 277mm (h) x 200mm (w) the 
insert will need to be folded. A charge will be made 
by the printer for this service. Therefore if you wish 
to supply an insert that exceeds the maximum size, 
please ensure that it is delivered to the printers folded.

 § Any inserts that have special folds – i.e. ‘menu’ style, 
must be folded before being delivered.

No loose insert will appear without approval from the 
Editor and the Production Department. A PDF of the 
artwork should be sent 2 weeks prior to publication.

Number of inserts required for full run:

 § BMJ General practice – 29,000

 § BMJ Clinical research – 78,000

 § BMJ Retired doctors – 12,000

 § BMJ International – 9,000

All of the above are inclusive of stock copies and overs.

The deadline for delivery of inserts is 10 days prior to 
publication. Please note that the journal will not run 
late to accommodate an advertisement or insert.
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Print advertising: technical specifications

Size BMJ Student BMJ Journals

DPS

All DPS adverts must be supplied as 2 single PDF files, left and right hand pages. Please allow 10mm gutter bleed 
allowance 5mm each side. It is important to leave at least a 10mm text/image clearance on all edges of an 
advert in order to ensure that those edges are not cropped during binding. 

Full Page

Bleed 286mm x 216mm 303mm x 216mm 286mm x 216mm

Trim 280mm x 210 mm 297mm x 210 mm 280mm x 210 mm

Type 243mm x 186 mm 264mm x 186 mm 243mm x 186 mm

Half Page Horizontal

Type 121mm x 186mm 129mm x 186mm 121mm x 186mm

Half Page Vertical

Type  248mm x 90mm 264mm x 90mm 243mm x 90mm

Quarter Page

Portrait 124 x 90 mm 129 x 90 mm 124 x 90 mm

Third Page Horizontal

188 x 82 mm

BMJ Publishing Group Ltd cannot accept responsibility if adverts are not supplied with the correct clearance.
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Production Contact Details

Sandra Sheppard - BMJ Journals
T: +44 (0)20 7383 6653
F: +44 (0)20 7383 6556
E: ssheppard@bmjgroup.com

Sean Johnson - BMJ
T: +44 (0)20 7383 6319
F: +44 (0)20 7383 6556
E: sjohnson@bmjgroup.com

 § Saved on a 280mm x 210mm template and centred 
for all journals.

 § All fonts must be embedded.

 § 3mm Bleed on all bleed adverts, Trim marks included.

 § All adverts must be accompanied by a colour proof, 
generated from the PDF.

 § All files must be saved as CMYK and must NOT be 
RGB, Lab Colour, ICC Colour based or Pantone.

 § Images should be saved as high resolution, CYMK 
format and have all fonts embedded.

 § Image resolution = 300 dpi (min).

 § The file content remains the responsibility of the 
sender 

The Editor reserves the right to reject any 
Advertisement that does not conform to BMJ 
requirements/policy. All Advertisements must also 
be delivered by the deadline date specified by the 
Advertisement Production Manager.

Material required

 § We require the advert to be saved as a PDF.

 § Ensure all pictures/logos are high resolution and 
CMYK format.

 § All fonts must be embedded.

The PDF should be sent to the relevant contact named 
below.

Final copy date

Copy deadlines available on request

Cancellation notice

14 days prior to copy date

Supplying a PDF

 § All ads must be saved as a PDF, as a single page in 
Acrobat 4.05 or above. Please make sure that DPS 
adverts are supplied as two separate files indicating 
the left and right hand pages. Leaving 10mm (5mm 
either side) for gutter allowance.

Technical specifications
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BMJ Group Improving Health Awards 2013

Contact

Joy Clarke 
T: +44 (0) 20 7383 6055 
M:+44 (0) 7771808167 
E: jclarke@bmjgroup.com 

Award categories available include: 

 § Cancer Care Team of the Year 

 § Cardiovascular Team of the Year 

 § Child Health Team of the Year 

 § Clinical Leadership Team of the Year 

 § Diabetes Team of the Year 

 § Emergency Medicine Team of the Year 

 § Excellence in Healthcare Education 

 § Improvement in Patient Safety 

 § Karen Woo Surgical Team of the Year 

 § Mental Health Team of the Year 

 § Primary Care Team of the Year 

 § Renal Medicine Team of the Year 

 § Research Paper of the Year 

 § Transforming Patient Care using Technology 

Timetable of activity 

Awards launch November 2012 

Closing date February 2013 

Shortlisting February 2013 

Judging March 2013 

Awards ceremony 9 May 2013 

Don’t feel any of these areas reflect your needs? 

Please talk to us about creating a particular specialty 
category for you. 

Welcome to the BMJ Group Improving Health Awards 2013 

It has never been more crucial to directly engage healthcare professionals – sponsoring a BMJ Group  Award can 
do this and more for your organisation. 

Do you want to enhance relationships with doctors and their teams?  
Access key influencers? Would you like to raise your corporate profile with the 
healthcare profession?  Or help NHS teams be rewarded for their innovative 
work and sharing best practice? 
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Reprints BMJ Group Satellites

Reprints of original articles from BMJ, BMJ Journals 
and Evidence-Based journals, are a cost-effective and 
authoritative way of providing information on advances 
in medicine and new therapeutic areas.

Where relevant, the BMJ Group is also able to offer 
reprints of either the full or abridged version of BMJ 
papers. Reprints are invaluable for direct marketing, 
exhibitions/seminars and sales support campaigns and 
for mailing new product information to doctors.

Reprints are an ideal way to:

 § Support new product launches and product 
development

 § Update target audiences with important 
developments in medicine

 § Endorse your product to a wider audience

 § Distribute to conference delegates and visitors at 
exhibitions

BMJ Group Satellites is an on-demand publishing 
service from the BMJ Group. The aim behind the 
idea is to provide a method by which useful and 
relevant content that will be of interest to  healthcare 
professionals can be published under the BMJ Group 
banner.

The broad principles behind the idea are as follows:

 § The supplement idea could come from a sponsor or 
the BMJ Group

 § Editorial content could be provided by the sponsor or 
the BMJ Group

 § BMJ Group editorial approval would be required prior 
to publication

 § BMJ Group Satellites could be distributed using one 
or more BMJ Group journals or through a sponsor

 § BMJ Group Satellites can be made available through 
the BMJ Group website

Contact Contact

Nadia Gurney-Randall 
T: +44 (0)20 8445 5825 

E: ngurneyrandall@bmjgroup.com

Marsha Fogler
T: 1(856) 489 4446  

or 1(800) 482 1450 (Toll Free)

E: mfogler@medicalreprints.com

Joy Clarke
T: +44 (0)20 7383 6055
F: +44 (0)20 7383 6556
E: jclarke@bmjgroup.com

BMJ Group Satellites
Reprints 
(ROW excluding USA & Canada) Reprints USA & Canada
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BMJ Group is committed to supporting the highest standards 
of practice in healthcare through our extensive range of 
product offerings:

 § World leading medical journals, both general and specialty

 § Tools and services that integrate evidence-based medical 
information into clinical workflows

 § Learning and CPD resources

 § Career services and events

These services combine to provide the medical community 
with a comprehensive information support system aimed at 
improving standards while also inspiring innovative thinking 
and new ideas.

In particular we are committed to promoting the use of 
medical evidence so that professionals as well as patients can 
make better healthcare decisions.

BMJ Group is an integral part of the medical community and 
has unmatched reach within its field. The BMJ (British Medical 
Journal) alone has a weekly circulation of more than 120,000 
doctors worldwide. BMJ Group online services reach a global 
audience of over 4 million unique visitors.

The many physicians on our staff help us keep in touch with 
the changing needs of healthcare professionals everywhere 
and we continue to develop products and services to meet 
these needs.

BMJ Group is known and trusted around the world for 
the quality and influence of our content, and we have an 
international audience that includes:

 § Physicians, nurses, and other clinicians

 § Students and trainees

 § Government health ministries, healthcare organizations, 
hospitals, and academic institutions

 § Patients

 § Pharmaceutical and healthcare companies

This influential audience is available to our business partners 
through advertising, sponsorship, and licensing services. 
The brand partnership we offer builds global prestige and 
recognition. In particular, the International Forum on Quality 
& Safety in Healthcare and the annual BMJ Group Improving 
Health Awards recognize and support outstanding individual 
and team contributions to healthcare improvement.

World leading provider of the most trusted medical information and services

BMA House, Tavistock Square, London WC1H 9JR, UK


